
A Restaurant Concept that is Right on the Money. 
And Right for the Times.
As gaming revenue declines, spending on ancillary items declines as well.  
The 2008 “State of States” report issued by the American Gaming Association 
formalized many of the industry’s expectations. Gaming revenues declined 4.7%  
across the country. These declines continued into 2009. The Innovation Group,  
a leading company that forecasts trends and feasibility studies for the industry,  
also saw spending on food and beverage decline an average of 8 - 12%.  
This decrease was felt mostly in the upscale dining segment.

Casinos across the country were faced with a dire situation in which immediate 
changes needed to be made to realign food and beverage offerings to suit customer 
needs and wants. Otis & Henry’s Bar and Grill was born.

Knowing customers are mindful of every dollar spent and desire a high perceived 
value, O&H offered what customers wanted most: Great comfort food. Great 
portions. Great prices. A dramatic departure from the traditional “signature high-end 
steakhouses” of casinos.

Initially launched at the first Lady Luck Casino in Caruthersville, MO, Otis & Henry’s  
has since been expanded to Waterloo, Iowa; Black Hawk, CO; and Lake Charles, LA,  
with more locations on the drawing board.

Response to Otis & Henry’s authentic regional offerings has been in a word…  
record breaking.

While check amounts may have decreased, check covers in the first year of operation 
were 10 times higher than they were in the former outlets, more than making up for 
the shift. In addition, Otis & Henry’s is flexible enough as a food service operation that 
an extension, O&H Express, offers high quality take-out. With the ability to operate 
extended hours, providing more work for employees and more choice for customers, 
O&H has proven that this pricing structure affords greater opportunity to grow market 
share on both a cash and comp basis.

Otis & Henry’s – Right on the Money. Right for the Times.
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